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School/Department:

School: Erasmus School of History, Culture and Communication
Department: Arts and Culture Studies

Project Title:

Film Tourism in China

Abstract:

This project focuses on film tourism, the phenomenon of people
travelling to places because of their association with a movie or
TV series. Recently a significant growth has been detected in this
form of tourism, with noticeable consequences — both positive and
negative - for the locations concerned.

An increasing humber of studies has appeared investigating this
phenomenon, from a range of different disciplines. However, most
studies have been limited to isolated examples related to films
and tourists with a Western background, ignoring the fact that
the faces of both the media and the tourism industries have
been changing rapidly on a global scale. For example, Bollywood
overtook Hollywood in terms of film production and viewership in the
past decade. At the same time, people from the BRIC-countries are
increasingly present in the global tourist flows. It's therefore highly
guestionable whether existing concepts and models, based on
inductive research in almost exclusively European and Anglo-Saxon
settings, can be applied to other contexts. To what degree can we
consider film tourism to be a universal and univocal phenomenon?

In order to answer this question, this project investigates the rise
of film tourism in one of the largest and fastest growing, non-
Western film industries: that of China. Data collection will be
based on a combination of qualitative content analysis, in-depth
interviews and ethnographic fieldwork.

This project is innovative in two ways. Firstly, the focus on non-
Western cases of film tourism will provide a critical re-evaluation of
existing theories, concepts and models of film tourism. Secondly, the
project will deliver important and valuable knowledge with
regard to developing sustainable forms of film tourism in China
and abroad.

Requirements of
candidate:

Master degree: Yes

Candidates must have earned a (research) master degree in either
Cultural Studies, Media Studies or Tourism Studies. In addition,
candidates should have experience with doing qualitative research,
and are requested to show affinity with the proposed topic.
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IELTS Grade: 7.0 (minimal 6.0 per component)
or
TOEFL: 100 (minimal 20 per component)

Supervisor Personal data

information: Prof.dr. Stijn Reijnders

Professor of Cultural Heritage, in Particular in Relation to Tourism
and Popular Culture

Education Director of the Erasmus School of History, Culture and
Communication

Erasmus University Rotterdam

P.O. Box 1738, NL-3000 DR Rotterdam The Netherlands

Phone: +31 10 408 8889

E-mail: reijnders@eshcc.eur.nl

Visiting address: Woudestein Campus, L2-20,

Burgemeester Oudlaan 50, Rotterdam

Homepage: www.eshcc.eur.nl/reijnders

www.locatingimagination.com
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